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2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.
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Q.1 gsuiuuadl 20
Explain in brief

a) 2loH [~y Asil(@ A quemdl
What do you mean by time series analysis?

b) JLlEL 32leil 51U A A\l Gud)
Write any two sources of secondary data

c) dULLL ¥&dld Q| &?
What is sales report?

d) ©-HI5E gl dHIR 42l 9] B
What do you mean by E- marketing?

e) sdlel AnU(EaL gL dHIR) el 9f 87
What do you mean by Quota sampling?

2108002203050042 [1 of 3]



f) Secl(ctdad IS GIR1 dHIR) wel 9f B2
What do you mean by convenience goods?

g) Glleol WISt glL dHIRL we 9 B2
What do you mean by product planning?

h) wlHlOLs Hidefl caul] W)
Give definition of Industrial goods?

i) Adlefl cqrual 4 U)?
Give definition of service?

i) clLRLLS 1A At A A% w1,
Give insight of financial services.

Q.2 a) 515 Yual 52l 5a52let 26 dil5 [AdlddlR AHmdl
Explain Focus Group as data collection tool in detail.

b) ¥\Usl 35S W [ady UslRell $Al WSS Usllell GeleW A1)
Give examples of Open ended and various types of close ended Questions.

¥{eql
OR

a) led 8ol QLMU2Le{l Y2811 [dordd iR qHotdl
Explain Motivation of Online Shopping in detail

b) A Ulédl 9] 87 [cldy UsiReil Awd Yléd Huxdl.
What is Web Portal? Explain various types of Web Portals.

Q.3  [dlay usiefl Aruldal ueg () (AdrdaiR dHesdl
Explain various types of Sampling methods in detail

{eql
OR

SoeobdHR S HI2 HIB(321 (Hsy yuestd)
Explain Marketing Mix for Consumer Goods.
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Q4  a) seyHR Hldeil Ulsse wlfeial ulsul qui)
Write down product planning process of consumer goods.

b) w315 HIG WA SexpyHR H1e ) dsldd w (U
Give difference between industrial goods and consumer goods

wed|
OR

Ad) glRL AHIR) w8l 9f B2 Actl HIS5(32le] Hscdd Hostd). Glles W

Ad 1) dRsA] d§lad UL yHdl.

What do you mean by services? Explain the importance of service marketing
Also explain difference between Product and Services.

Q5 y(dy DeloyNee ol Aedui 2t Ad ) Hued)
Explain Marketing for Educational Services in detail

¥{eql
OR

a) W& OLSs Hided] (clay dlet(BLsdl] dHomdl
Explain various characteristics of Industrial Goods.

b) AleHHI (dlay uslRell cud LS Adid] quedl.
Explain various types of Professional Services in brief.

Q6  slouwl da [ddorddl yundl
Explain Any Two in detail

a) U1oU GlEWL U8 dcl wa elyell A dsldd 521
Differentiate between Population and Sample with Proper example.

b) 2[@slleis Bercyal 32l AAS Ueg[d dld Anemdl

Explain Telephonic interview as data collection method.

c) A553] Seletl SlUel W A§ 1AL 1Mol ALEL 41U,
Advantages and disadvantages of Secondary data.
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